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Course: Introduction to Sociology (4686) Semester: Spring,2023
Level: M. Sc.
Total Marks: 100 Pass Marks: 40

ASSIGNMENT No. 1
(Units 1-4)

Q.1 What do you mean by “Social Change”? Discuss in detail the three
processes of social change explained by William Ogburn with suitable

examples. (20)

Social change refers to the alteration or transformation of social institutions,
behaviors, attitudes, and structures over time. It is a fundamental aspect of human
societies, driven by various factors such as technological advancements,
economic developments, cultural shifts, and political movements. Social change
can occur at different levels, including individual, group, community, and societal

levels.

William Ogburn, a sociologist and pioneer in the field of social change, proposed
three processes through which societies undergo transformation. These processes

are as follows:

1.%Invention: Invention refers to the-ereation of news-ideas, practices, or, objects
that bring about social change. It involves the development and implementation of
novel concepts, technologies,»or methods that challenge existing norms and
facilitate progress. Inventions can range from small-scale innovations to

groundbreaking discoveries with far-reaching implications.
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For example, the invention of the internet revolutionized communication and
information sharing, transforming various aspects of society. It facilitated the
emergence of online platforms, e-commerce, and social media networks, leading
to significant changes in how people interact, conduct business, and access

information.

2. Diffusion: Diffusion is the process by which new ideas, practices, or
technologies spread and become adopted by individuals or groups within a
society. It involves the dissemination and adoption of innovations from one place
or culture to another. Diffusion can occur. through various channels such as

interpersonal communication, mass media, or through social institutions.

A notable example of diffusion is the spread of smartphones. Initially,
smartphones were introduced in specific markets and gradually gained popularity,
eventually reaching a global scale. As more people adopted smartphones, their
usage patterns and societal impact underwent significant changes. The diffusion
of smartphones transformed the way individuals communicate, access

information, and engage with digital technologies.

3. Imposition: Imposition refers to the enforcement or imposition of new ideas,
practices, or norms upon a society. It occurs when social change is driven by
external forces, such as political authorities, economic powers, or dominant
cultural influences. Imposition can involve the Introduction ofnew laws, policies,

or ideologies that reshape social structures and behaviors.

One example of imposition is the process of decolonization that occurred across
numerous countries during the 20th century. When colonial powers withdrew

from their colonies, new governments were established, and independent nations



emerged. The imposition of new political systems, legal frameworks, and
governance structures brought about significant social change, including shifts in

power dynamics, cultural identity, and socio-economic conditions.

It is important to note that these processes of social change—invention, diffusion,
and imposition—are not mutually exclusive. They often interact and influence
each other in complex ways. For instance, an invention can be diffused and
imposed simultaneously, or an imposed change can lead to the invention of

alternative solutions.

Overall, these processes of social change highlight the dynamic nature of societies
and how they evolve over time in response to internal and external factors. By
understanding these processes, sociologists and scholars gain insights into the
mechanisms behind social transformation, allowing for a deeper analysis of the

forces shaping our world.

Q.2 What do you understand by the term “Mass Communication”? Discuss in
detail the development of print media, and the importance of newspapers,

magazines and pamphlets in playing a role towards social change. (20)

Mass communication refers to the process of transmitting information to a large
and diverse audience ‘through variousi,media channels. It involves [the
dissemination"of messages, news, and ideas to the public, and'plays a crucial
role/inishaping-public opinion; cultural values, and social change. One of the
earliest forms of mass communication is print media, which encompasses

newspapers, magazines, and pamphlets.



The development of print media can be traced back to ancient civilizations where
early forms of writing, such as cuneiform and hieroglyphics, were used to
convey information. However, it was the invention of the printing press by
Johannes Gutenberg in the 15th century that revolutionized the
dissemination of knowledge and marked the beginning of modern print

media.

The printing press allowed for the mass production of books, newspapers, and
pamphlets, making information more accessible to a wider audience. This
led to significant advancements in education, literacy rates, and the spread
of ideas during the Renaissance and the Enlightenment. It facilitated the
exchange of knowledge and fostered the growth of scientific, political, and

cultural movements.

Newspapers emerged as a vital medium of mass communication during the 17th
and 18th centuries. They played a crucial role in disseminating news,
political opinions, and social commentary. Newspapers became a powerful
tool for public discourse and played a pivotal role in shaping public opinion
during times of political upheaval, such as the American and French
revolutions. They provided a platform for intellectuals, activists, and
reformers to express their ideas,.criticize the existing power structures, and

mabilize public support for social change.

Magazines also played a significant role in mass communication. With a focus on
specific topics, magazines catered to niche audiences and provided in-depth

analysis, investigative journalism, and cultural commentary. Magazines



became platforms for intellectual discussions, literary movements, and
social reform movements. They contributed to the dissemination of ideas,
cultural trends, and artistic expressions, influencing public discourse and

shaping social norms.

Pamphlets, although smaller in size and reach compared to newspapers and
magazines, were instrumental in advocating social change. They were
widely used during the American and French revolutions to disseminate
revolutionary ideas, pamphleteering played a significant role in mobilizing
public support and fostering a sense of collective identity and purpose.
Pamphlets also played a crucial role in various social movements, including

the abolition of slavery, women's suffrage, and civil rights movements.

The importance of newspapers, magazines, and pamphlets in bringing about
social change lies in their ability to inform, educate, and mobilize the
masses. These print media platforms provide a voice to marginalized
groups, challenge oppressive systems, and promote democratic ideals. They
facilitate public debate, expose corruption, and hold those in power

accountable.

Moreaver, newspapers, magazines,-and pamphlets..act aswcatalysts for social
movements by raising awareness, shaping public opinion, and creating a
sense of collective consciousness. They provide a platform for activists,
reformers, and dissenting voices to advocate for change, rally support, and

mobilize communities. By disseminating information and alternative



viewpoints, print media encourages critical thinking, stimulates dialogue,

and fosters a more informed and engaged citizenry.

In conclusion, print media, including newspapers, magazines, and pamphlets,
have played a pivotal role in mass communication and social change
throughout history. They have empowered individuals, influenced public
opinion, and contributed to the advancement of societies. Although the
digital age has transformed the media landscape, print media continues to be
relevant and essential in shaping public discourse, promoting social

progress, and fostering an informed and participatory democracy.

Q.3 What do you understand by the term ‘Non-Commercial Organization’?
Discuss the three main types of non-commercial organizations along with

their importance for facilitating development. (20)

A non-commercial organization, also known as a nonprofit organization or non-
governmental organization (NGO), is an entity that operates without the
primary objective of making a profit. These organizations are typically
driven by a social, cultural, humanitarian, or environmental mission, aiming

to serve the public interest and bring about,positive change in saciety:

There are three main types of non-commercial organizations:



1. Charitable Organizations: Charitable organizations focus on addressing social
needs and improving the well-being of individuals or communities. They
typically operate in sectors such as healthcare, education, poverty
alleviation, disaster relief, and social welfare. Charitable organizations rely
on donations, grants, and fundraising activities to fund their programs and
initiatives. They play a crucial role in providing essential services to
underserved populations, promoting equal access to resources, and

advocating for social justice.

2. Advocacy and Activism Organizations: Advocacy and activism organizations
work towards promoting specific causes or agendas. They aim to influence
public opinion, advocate for policy changes, and drive social, political, or
environmental reforms. These organizations engage in activities such as
lobbying, public awareness campaigns, community mobilization, and legal
advocacy. By raising awareness, mobilizing public support, and holding
authorities accountable, advocacy and activism organizations play a vital

role in advancing social justice, human rights, and sustainable development.

3. Development Organizations: Development organizations focus on promoting
economic and social development in disadvantaged regions or communities.
They..work on, various issues, including..poverty reduction, . rural
development, healthcare access, edugation, infrastructuresdevelopment, and
capacity--building. Development-, organizations often . collaborate with
governments, “international agencies, and local communities to implement
sustainable development projects, provide technical assistance, and support

community empowerment. These organizations contribute to enhancing



livelihoods, reducing inequality, and fostering long-term socioeconomic

progress.

The importance of non-commercial organizations for facilitating development is

significant:

1. Filling Gaps in Service Provision: Non-commercial organizations often operate
In areas or sectors where government or market mechanisms are inadequate
or inaccessible. They bridge gaps in service provision by addressing unmet
needs, delivering critical services, and advocating for marginalized
populations. They play a crucial role in reaching vulnerable communities,
delivering healthcare, education, social welfare, and other essential services

that contribute to human development.

2. Innovation and Experimentation: Non-commercial organizations are often at
the forefront of innovation and experimentation. They have the flexibility to
test new approaches, pilot projects, and implement initiatives that challenge
the status quo. By experimenting with alternative models and strategies,
they can identify effective solutions to complex social problems and provide
valuable insights for policymakers and other stakeholders.

3./ TAdvocacyTand—Policyy, Influence: Non-commercial —organizations —are
instrumental in advocating for policy changes, raising awareness, and
shaping public opinion. Through their research, analysis, and evidence-

based advocacy, they can influence decision-making processes and push for



reforms at local, national, and international levels. Their efforts contribute to
more inclusive and responsive policies that address social, economic, and

environmental challenges.

4. Mobilizing Resources and Collaboration: Non-commercial organizations play a
critical role in mobilizing resources, including financial contributions,
volunteers, and partnerships. They leverage the support of individuals,
businesses, philanthropic foundations, and governments to implement their
programs and initiatives. Through collaborations and partnerships, non-
commercial organizations can pool resources, share expertise, and maximize

their impact in advancing development goals.

5. Fostering Civic Engagement and Participation: Non-commercial organizations
empower Individuals and communities to actively engage in social and
developmental issues. They provide platforms for civic participation,
volunteerism, and community mobilization. By involving people in
decision-making processes and encouraging their participation, non-
commercial organizations strengthen democratic values, build social capital,

and foster a sense of ownership and agency among the population.

non-commercial’ organizations are .crucial/ actors .infacilitating development.

Through their charitable work, advocacy efforts, and development projects,

they address social needs, drive social change, and contribute to the well-being

and empowerment of individuals and communities. Their innovative



approaches, policy influence, and mobilization of resources enhance the

effectiveness and inclusivity of development efforts.

Q.4 Explain the role of population growth, technological and economic

development, and multinational corporations in creating unemployment. (20)

Population growth, technological and economic development, and multinational
corporations can have various effects on employment, including the creation

and reduction of job opportunities. Let's explore each factor individually:

Population Growth:

Population growth can lead to increased demand for goods and services, which in
turn can create job opportunities. However, if the pace of population growth
exceeds the rate at which new jobs are created, it can result in unemployment.
When there are more job seekers than available positions, unemployment rates
can rise. This is particularly true in countries where the labor market is not able to

absorb the growing population adequately.

Technological and Economic Development:

Technological-advaneements, and-econemic development can lead to increased
productivity and efficiency in various industries. While this can generate new job
opportunities, it can also have adverse effects on employment. Automation and
the adoption of advanced technologies may replace certain tasks that were



previously performed by humans. For example, the use of robotics in
manufacturing or artificial intelligence in customer service can reduce the need

for manual labor.

Additionally, economic development can lead to structural changes in an
economy. Industries may evolve or decline, which can result in job losses in
certain sectors. For instance, the decline of traditional manufacturing industries in

developed countries has resulted in significant unemployment in those sectors.

Multinational Corporations (MNCs):

Multinational corporations can have both positive and negative effects on
employment. On one hand, MNCs can bring foreign direct investment and create
job opportunities in host countries. They can establish new manufacturing plants,

offices, or service centers, thereby contributing to job creation.

On the other hand, MNCs can also contribute to unemployment under certain
circumstances. They may choose to relocate their operations to countries
with lower labor costs or more favorable business environments. This can
result in job losses in the home country where the operations were
previously located. Additionally, MNCs may engage in practices such as
outsourcing or  offshoring to reduce “costs, “which “can' lead™to |job

displacement or.unemployment for workers in the home country.

It's important to note that while population growth, technological and economic

development, and multinational corporations can contribute to



unemployment in certain scenarios, they also have the potential to create
new opportunities and drive economic growth. Policies and measures aimed
at addressing these challenges, such as investing in education and retraining
programs, fostering innovation, and promoting entrepreneurship, can help
mitigate the negative impacts and promote job creation in an evolving

economy.

Q.5 Define the following demographic concepts with suitable examples: (20)

a.  crude birth rates b. crude death rates
c. fertility d. fecundity
e.  Migration f. Immigration rate

g. Emigration rate

a. Crude birth rate (CBR): The crude birth rate is a demographic measure that
represents the number of live births per 1,000 individuals in a population within a
specific time period. It is usually calculated on an annual basis. For example, if a
population of 10,000 people has 150 births in a year, the crude birth rate would be
15150 divided by 10,000 and multiplied by 1,000).

b. Crude‘death rate (CDR):“The'crude death rate is a demographic indicator that
shows the number of deaths per 1,000 individuals in a population within a specific

time period. Like the crude birth rate, it is typically calculated on an annual basis.



For instance, if a population of 10,000 people has 80 deaths in a year, the crude
death rate would be 8 (80 divided by 10,000 and multiplied by 1,000).

c. Fertility: Fertility refers to the ability of individuals or a population to produce
offspring. It measures the average number of children born to women of
childbearing age (usually defined as 15-49 years) within a specific population or
group. Fertility rates can be calculated as total fertility rate (TFR) or age-specific
fertility rates (ASFR). For example, if the TFR of a country is 2.1, it indicates
that, on average, each woman in that country will have 2.1 children in her

lifetime.

d. Fecundity: Fecundity is the biological capacity of an individual or a population
to reproduce. It represents the potential to conceive and bear children. Fecundity
is influenced by various factors such as age, health, and fertility-related
conditions. Unlike fertility, which measures actual births, fecundity focuses on the
physiological ability to conceive. For example, a woman may have the potential
to bear children but may not necessarily choose to do so or may face infertility

issues.

e. Migration: Migration refers to the movement of individuals or groups of people
from one place to another, either within a country (internal migration) or across
national borders (international migration). It involves a change in residence and
can,be voluntary or forced. Migration€an occur.duetovariouseasons suech as
economic opportunities, education, family reunification, or seeking asylum. For
example; someone movingfrom a rural area to a city for better job prospects is

engaging in internal migration.



f. Immigration rate: The immigration rate represents the number of individuals
who move into a specific country to establish their residence, per 1,000 people in
the destination country's population, within a given time period. It is an indicator
of the inflow of foreign individuals into a country. For instance, if a country with
a population of 50,000 receives 500 immigrants in a year, the immigration rate
would be 10 (500 divided by 50,000 and multiplied by 1,000).

g. Emigration rate: The emigration rate reflects the number of individuals who
leave a specific country to reside elsewhere, per 1,000 people in the country's
population, within a specific time period. It represents the outflow of individuals
from a country. For example, if a country with a population of 100,000 sees 200
people leaving to reside in other countries in a year, the emigration rate would be
2 (200 divided by 100,000 and multiplied by 1,000).



